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Abstract

Social marketing, originally designed to address social issues, has found significant application in the field
of public health. The effectiveness of this approach has been increasingly supported by evidence accumulated
over time.

Social marketing operates within a structured framework comprising the following key stages: “preliminary
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research,” “strategy,” “program development,” “implementation,” and “evaluation. In the preliminary research
phase, a SWOT analysis was utilized to assess the current situation. This involves an examination of both in-
ternal “Strengths” and “Weaknesses” within the organization, as well as external “Opportunities” and “Threats.”

Subsequently, the entire population is segmented into multiple subgroups, with priority groups identified
using methodologies such as the TARPARE model. Members of these prioritized groups are interviewed to
explore their perspectives, values, and to identify potential benefits or barriers to behavior change (potentially
facilitating a “value exchange”). Any conflicts (“competition”) with recommended behaviors are also pinpointed
through these interviews. The insights gathered from the target audience guide the formulation of interven-
tion strategies by integrating the 4Ps into the marketing mix: Product, Place, Price, and Promotion. These
strategies are then put into action according to the established plan. After the intervention phase, an evalua-
tion was conducted to determine the actual degree of behavioral change.

This paper provides an overview of social marketing and its associated processes. The subsequent dis-
cussion illustrates the incorporation of social marketing into preventive measures for long-term care at the
municipal level using a hypothetical case study as an example. This study highlights how social marketing can
strengthen long-term care insurers’ function, offering a comprehensive understanding of its potential applica-

tions in the field.
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LCGREST L sns: (5F—=r5414 7).
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W RG) DEHE DOEEIZOWT, HARM 7 Bl B
(=) 2 - ] - RINchbp e Lz 25
WCHIX B DR D BAERNCH N SN D X918, X
TEOHEMLHEEL, NS OB HEE Ko #
TRBRHERTE I D A AZE (IX8).

3. AT LER
BHLX THCY) MIABIIRIZE L, HIXAER 20 R
HOBERLMREEZIERL. ZRHOSTIE, kT —

Tk (1) B[ CHilX DHbIX
T : B#AL EEE O NOEE (%) 3.4% (2) 1.7% (1) 5.9% (3)
AR : fEpfE HLradhosEs (%) 16.8% (2) 225% (3) 14.1% (1)
P ReE | TG - RREIRIAE. Bl IR R OTE W 3 2 1
A EE e ?ﬁ;ﬂﬁﬁﬁ@&%@ﬁ%é.&%#%@77{}@Dﬂ2 2 1 3
R: LELER | HEREBOWHHES 2L 3 1 2
BHX TR OFENS IS N D FEDND 5.
E : Equity MFoEE (%) 35.4% (3) 24.0% (2) 17.6% (1)
FLE I 2P
EAYE ey 15 10 11
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A L, MEE2RANMIHT 2 8L 7
TE— 3 3~ (Promotion) T, [ARALD [72720F ]
LBV LA EBIXIC] #Fy vy F 7L =L
LT, WitoELwipfarzFRICLAZRAY —RuTsr
HIEL, IRHGERSNS TORMABE 21T\, Hilzke@wv
DO~ THAIz e b 5PRIGE)Z R L 72

4. ET

BEAR DY ) R—3 3 v RGO 720 O i fi, AM
BRI, RoBBIsG Lo € 7V REIH T 5 H
P& A L CHIRMISEH Lz, Zombiaid, s
DHEFT T 2 HITIZ B 2 HERIAROI Y Mz 1 FRHK
L, ZOBOAN. LAERIGE Z3EHhT25bD0TH-
. ERRIZ VT4 TOFERE S HICH#D, (ERIZK-
T [BXEMWA bS] »Ror s iz, A bin#ES
DB EIIMTEL - FREWAERE - KRBT Eon

KODDOMEIMELN, TNZNOFMEIEIE L 5035,

FLL

B A YE L L2 TORMATER R R EER &
DAXRY b ERICERT S L)% o7 HihEo
HTHED, MO—BA#EFFEL XL EH#S O
HFEFFEAG EPLNTEEDIIE S ND 2 L L o7z,

5. E¥f

RE LBV ORICBNT 2 EEBLIORT V74
T OEULE 2 WM TH - 72 (Fae X5, Zh
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