25

1)
2)
3)
4)
5)

96

1

3)

4)

5)

93

2)

121

90



3

121
19
28.1%
30

16.34

98

83

23

10

30

121

74

90

16

60

14.9

80

64

27

16.31

1

23

10

15

57
28.1%
56

16.37

2

31

27

28.9%

60



27

30

1
80

3

34.7
30
23.1

58.7

45.8

10
96.3

11

11.5

23

15

19.0

14

42

8.3

57.7

34

61.1%



51
15
0.079
20
10
47.3 20
40
4
1
47.1
0.666

11

32.5
12

0.298

39.3

9
X
25
40
25
10
68.6
25



13

88.8

18

19

2 2.4 4

44.1 37.1
32.4
13 2
30 1 1
10 20
3
14
94.6
15
16
63.4

66.7

37.1

56.4
17

1

46.3

5000



16

42.7 51.8
20
2.4

22.0

23

66.7

25

1.8

100

30.4

24

97

21

22



20

95

26

25

79

26.7

80

35

83.2

10

59.5

26.7



45.8

25 18.5 27
75.2
20.0
5 1
1
4 78.5
27
14.9 5.0
20
28
7
3
6 8
85

1.7

30



35.5

53.8
30

31
36.3

1971 74

1985

97
9.1
23.1
40.4
80

51.1
29

19.0

22.3



90

96

90

66

96



90 23 91 29 92 17 93 135 94 185 95 86 96 193

32
93 94 96 93
93
94 96
36
93 94 96 243 93 56 94 73
96 65 79 52
163 68
12
33
23
10

93



96

34

34

94

93

90

93

100

95

43

93

94

116

93

25

18

90
91
13
92
93 93 94
95
95
96



94

96
93
96
93 23
94 94
10 17
29 95
93
93 18 94 33

93 94

10

93 10
35
23

10 17

90
35

44

12

94

12

26

96



93

96

93

94

94

96

90

93

90

93

96

92



1987

96

22

90

28
87

90

93 94
1
3
17 18
93 22.3
96 34.0 90

93



90

93

1988
'93
94

90
93

96

1987 1993
1987 1990 1993 1996

1998
5 1997 10 12
1985 62 1986 63 64
89’90 1989 91 1991 92 1992
1993 ‘94 1993 93
1994
e 93



1 0 0.0 2 35 2 1.7
2 2 3.1 2 35 4 3.3
3 10 15.6 2 35 12 9.9
1 12 18.8 22 38.6 34 28.1
2 20 31.25 15 26.3 35 28.9
3 20 31.25 14 24.6 34 28.1
64 100.0 57 100.0 121 100.0
8 12.5 25 43.8 33 27.3
0 0.0 0 0.0 0 0.0
22 344 14 24.6 36 29.8
34 53.1 18 31.6 52 42.9
64 100.0 57 100.0 121 100.0
3
23 28 43.7 3 5.3 31 25.6
18 28.1 22 38.6 40 33.0
4 6.3 32 56.1 36 29.8
7 10.9 0 0.0 7 5.8
6 94 0 0.0 6 5.0
1 1.6 0 0.0 1 0.8
35 54.7 38 66.7 73 60.3
29 45.3 19 33.3 48 39.7
64 100.0 57 100.0 121 100.0
4
54 84.4 49 86.0 103 85.1
10 15.6 8 14.0 18 14.9
64 100.0 57 100.0 121 100.0
5
18 28.1 19 33.3 37 30.6
45 70.3 36 63.2 81 66.9
1 1.6 2 35 3 2.5
64 100.0 57 100.0 121 100.0
6
7 10.9 3 5.3 10 8.3
40 62.5 34 59.6 74 61.1
9 14.1 12 21.1 21 174
6 94 6 10.5 12 9.9
2 31 2 35 4 3.3
64 100.0 57 100.0 121 100.0




42 65.6 29 50.9 71 58.7
21 32.8 28 49.1 49 40.5
1 1.6 0 0.0 1 0.8
64 100.0 57 100.0 121 100.0
25
23 35.9 11 19.3 34 28.1
22 344 27 474 49 40.5
19 29.7 19 33.3 38 31.4
64 100.0 57 100.0 121 100.0
20 31.3 12 211 32 26.4
13 20.3 12 211 25 20.7
31 48.4 33 57.8 64 52.9
64 100.0 57 100.0 121 100.0
10 25
48 175.0 43 75.4 91 75.2
16 25.0 14 24.6 30 24.8
64 100.0 57 100.0 121 100.0
11
5 6.0 4 7.0
4 4.8 2 35
12 14.5 9 15.8
22 26.5 10 17.5
28 33.8 19 334
10 12.0 8 14.0
0 0.0 1 1.8
2 24 4 7.0
83 100.0 57 100.0
12
83 56
20 24.1 10 17.9
17 20.5 9 16.1
3 3.6 6 10.7
27 32.5 22 39.3
2 24 4 7.1
7 84 5 89
35 422 19 33.9




13

38 46.3 36 66.7 53 58.2
44 53.7 18 33.3 38 41.8
82 100.0 54 100.0 91 100.0
*25
13
34 35
15 44.1 13 37.1
10 0 0.0 0 0.0
10 4 11.8 3 8.6
11 324 13 37.1
1 2.9 0 0.0
6 17.6 1 29
oo 4 11.8 5 14.3
14
82 51
1 56 68.3 32 62.7
2 34 41.5 20 39.2
3 3 3.7 4 7.8
15 1
80 51
1 71 88.8 53 94.6
2 13 16.3 3 54
3 0 0.0 2 3.6
16
40 48.8 31 554
17 20.7 14 25.0
25 30.5 11 19.6
82 100.0 56 100.0
17
82 55
2 24 1 1.8
4 49 2 3.9
5 25 30.5 17 30.9
5 52 63.4 31 56.4
9 0 16 19.5 13 23.6
0 3 3.7 1 1.8




18

82 56
4 4.9 0 0.0
13 15.9 10 17.9
52 63.4 40 714
29 354 13 23.2
3 3.7 0 0.0
16 19.5 8 14.3
2 24 0 0.0
2 24 0 0.0
0 0.0 0 0.0
0 0.0 0 0.0
6 7.3 3 54
18 22.0 11 19.6
19
82 55
3 3.7 0 0.0
26 31.7 19 34.5
1 12 1 1.8
40 48.8 22 40.0
4 4.9 4 7.3
25 30.5 17 30.9
20
82 56
35 42.7 29 51.8
22 26.8 13 23.2
16 19.5 12 214
2 24 1 1.8
13 15.9 6 10.7
21
82 56
2 24 0 0.0
18 22.0 17 304
38 46.3 20 35.7
10 12.2 7 12.5
2 24 0 0.0
8 9.8 5 89
1 12 0 0.0
1 12 1 1.8
0 0.0 0 0.0
1 12 0 0.0
16 19.5 7 12.5
11 134 12 214




22

82 56
44 53.7 34 60.7
26 31.7 22 39.3
10 12.2 1 1.8
2 24 0 0.0
8 9.8 4 7.1
23
21 25.3 13 22.8
58 69.9 40 70.2
4 4.8 4 7.0
83 100.0 57 100.0
24
10 12.0 6 10.5
20 24.1 11 19.3
2 24 0 0.0
48 57.8 38 66.7
3 3.6 2 35
83 100.0 57 100.0
25 25
3 64 70.3 8 26.7 72 59.5
1 2 14 154 14 46.6 28 23.1
1 11 121 8 26.7 19 15.7
2 22 0 0.0 2 1.7
91 100.0 30 100.0 121 100.0
26 1
1 2
55 45.5 40 33.1 25 20.7 1 0.8 121 100.0
L _ J
26
79 83.2
7 74
7 74
2 21
95 100.0




27

18 14.9
95 78.5
6 5.0
2 1.7
1 0.8
121 100.0
28
120 99.2 121 99 81.8 121
26 96.3 =27 27 100.0 =27
118 97.5 121 96 80.0 =120
26 96.3 =27 26 96.3 =27
38 314 121 27 22.3 121
15 55.6 =27 14 519 =27
108 89.3 121 87 725 =120
25 926 =27 24 88.9 =27
96 80.0 =120 70 59.3 =118
24 88.9 =27 23 85.2 =27
22 18.3 =120 9 7.5 =120
13 48.1 =27 11 40.7 =27
29
43 35.5
62 51.3
11 9.1
5 4.1
121 100.0
30
23 19.0
28 23.1
65 53.8
1 0.8
4 3.3
121 100.0
31
49 404
5 4.1
39 32.2
8 6.6
19 15.7

121 100.0




32

33

34

35




///)l34
30
4 7 Wzﬁ 28.6
- 207 :

<
\

1987 1990 1993 1996



ABSTRACT

Sexual Commercialization of“Joshikosei(High-School Girls)’in Adult Magazines
and Its Relationships with theChanging Sexual Behaviors of Adolescent Girls

Yasuko Muramatsu, Rika Sakuma Sato, Shin Tomabechi, Aya Hirano, Takayuki Okai

The aim of this study is to shed some light upon the changes in the pattern of social
interactions between adult men and adolescent girls in contemporary Japan. In recent
years, the so-called enjo-kosai (compensated dating) between adolescent girls and adult
men has become one of the serious social problems. Enjo-kosai includes a wide range of
relationships, from having an innocent chat over a cup of tea, to letting the man touch
the body, to actually having sex with him, but the bottom line is that it always involves
compensation by money or other valuables.

While many of the past studies focused on the behaviors of girls themselves, we
decided to focus instead on the behaviors of men towards young girls. For this purpose,
we chose to do two things. One is to conduct a survey on the streets of Tokyo asking
teenage girls in school uniforms whether they have ever received a solicitation from
adult men to engage in enjo-kosai. The other is to survey the articles in the magazines
targeting adult audience, and see how the treatment of adolescent girls, particularly
“joshikosei (high-school girls),” changed over the years between 1990 and 1996.

First of all, the result of the street survey shows that 75.2 percent of the
respondents (whose average age was 16.34) had been solicited at least once by men who
appeared to be older than 25-years-old. 47.1 percent had been solicited by men who were
apparently as old as or older than their own father. 58.2 percent of the girls who had
been solicited were offered compensation of money or goods. They were more likely to be
solicited when they were wearing school uniforms than when they were in their private
clothes. Although the link between enjo-kosai and the use of telephone services such as
“telephone clubs” and ‘message dials” has been emphasized in the past, the current
survey shows that a considerable proportion of schoolgirls today receive solicitation from
men by just walking on the streets.

Secondly, the analysis of the magazine articles shows that the sexual
commercialization of schoolgirls in the media during the 1990s proceeded in three stages.
From 1990 to 1992, “joshikosei (high-school girls)” were often depicted as trend -setting
consumers, and their sexualization was not so prevalent. But in 1993, the existence of
burusera shops (shops which sold schoolgirls’ used uniforms and underwear to fetishist
customers) came to attract media attention and the number of articles dealing with
schoolgirls soared from 17 in 1992 to 135 in 1993. The number of articles fell in 1995 but
it rose once again in 1996 to count 193. In this third stage, the word enjo-kosai came to
be used mostly as a euphemism for “schoolgirl prostitution” in adult magazines, in spite
of the fact that the word originally included non-sexual dating (with monetary
compensation) in its definitions.

Although we do not have longitudinal data on the adult men’s behavior towards
girls, there seems to be some correlation between the spread of the term enjo-kosai in the
media after 1996 and the prevalence of on-street solicitation of teenage girls by adult
men today. But we need more careful analysis of magazine articles before drawing any
conclusions on the causal relationship between the two phenomena. It is also an
important task for future researchers to investigate the impact of the constant “pricing”
by strangers (as a kind of street harassment) on the self-esteem of adolescent girls.



